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2 ONE 2011 Annual Report 

Highlights from ONE’s History

Bob Geldof persuades British Prime 
Minister Tony Blair to launch the  
Commission for Africa (CfA), which  
published a report of recommendations 
that influenced the G8 at its meeting in 
Gleneagles, Scotland, in July 2005.

Bono and others gather in  
Philadelphia to launch a new grassroots 
advocacy organization called ONE:  
The Campaign to Make Poverty History.

Bob Geldof and DATA 
staff organize the “Live 8” 

concerts to put political 
and media pressure on 

the G8 leaders meeting in 
Gleneagles to do more in 
the fight against poverty 

and disease in Africa.  
An estimated 3 billion 

people around the world 
tune in to “Live 8.”

DATA, ONE and partners  
like Youssou N’Dour 

successfully press the G8 to 
agree to double development 

assistance to Sub-Saharan 
Africa by 2010 and to a 

number of commitments in 
health and other areas. The 

main donors of the European 
Union (the EU15) commit to 
increase their development 

assistance to reach .7 percent 
of gross national income (GNI) 

by 2015.

The G8, led by the  
U.S. and U.K., agrees 
to cancel 100 percent 
of multilateral debts to  
the poorest qualified  
countries, freeing  
critical resources  
for development.

DATA launches the  
first-ever DATA Report 

to track whether the G8 
is keeping its Gleneagles 

commitments to Africa.

 2000 
 Bono and Jubilee Campaigners 
play an important role in 
persuading governments and 
banks to commit to $107 billion  
in debt relief for poor countries  
and attend the United Nations  
Summit, where countries commit  
to Millennium Development Goals.

Bono, Bob Geldof and 
campaigners lobby the 

Genoa G8 and U.N. special 
emergency session on  

AIDS for initial investments  
in The Global Fund to  

Fight AIDS, Tuberculosis,  
and Malaria (Global Fund).

2002 
Bono, Bob Geldof, Bobby Shriver 

and the Bill and Melinda Gates 
Foundation create an anti-poverty 

advocacy organization called DATA 
(Debt, AIDS, Trade, Africa), based 
in Washington, DC. DATA opens a 

small office in London as well.

  2003 
Bono, Ashley Judd, Rick 
Warren, and other influences 
join DATA staff in the Heart 
of America tour through 
the U.S. Midwest, meeting 
with people at churches 
and truck stops to ask them 
to encourage the Bush 
administration to launch an 
emergency AIDS plan.

In his State of the Union address, 
President Bush announces 

a groundbreaking $15 billion 
AIDS initiative called the U.S. 

President’s Emergency Plan for 
AIDS Relief (PEPFAR).

                  
DATA organizes bipartisan gathering 
on Capitol Hill to support the African 
Growth and Opportunity Act (AGOA), 

aimed at easing trade barriers for 
developing countries in Africa.

2001

DATA works with the George W.  
Bush Administration to create the  
Millennium Challenge Account  
(MCC) which promotes development  
in well-governed poor countries. 

2004
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2005
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2005
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Highlights from ONE’s History

Bono and DATA travel to 
Africa with NBC News 
anchor Brian Williams to see 
the progress being made in 
the fight against poverty and 
disease. Brian Williams hosts 
the “NBC Evening News” 
from Africa for several nights.

DATA opens  
an office in 
Abuja, Nigeria.

DATA opens its 
Germany office and, 
in partnership with 
Youssou N’Dour 
and German NGOs, 
successfully lobbies the 
German government  
to significantly increase  
aid to Africa.

The ONE Campaign and 
DATA formally merge 

operations to become 
a single anti-poverty 

advocacy organization 
called ONE.

Archbishop Desmond 
Tutu becomes ONE’s 

International Patron.

ONE’s “ONE Vote 
’08” campaign gets 
all major American 
presidential candidates 
to go “on the record” 
with their views on 
fighting extreme 
poverty and disease. 

ONE successfully 
campaigns for 
the bipartisan 
reauthorization of  
the U.S. AIDS  
program PEPFAR.

In the wake of the global 
food price shock, ONE, 
along with other NGOs, 
successfully lobbies the 
EU to deliver a $1 billion 
Food Facility to support 

agriculture development.

ONE opens an office 
in Brussels to work 

more closely with  
EU policymakers.

ONE helps enact U.S. legislation 
requiring greater transparency in the 
extractives industry and continues 
to campaign for similar laws in 
the EU, G20 and Organization 
for Economic Cooperation and 
Development (OECD) countries. 

ONE and NGO 
partners secure 

commitments from 
all three major U.K. 

political parties 
to meet previous 

agreements to 
spending 0.7 

percent of GNI on 
ODA by 2013.

ONE opens offices  
in Paris, France  
and Johannesburg,  
South Africa.

ONE and partners 
press global 

leaders to expand 
their support for 
the Global Fund. 

Despite the tough 
economic climate, 
the U.S. made its 

first ever three year 
pledge of $4 billion.

June: ONE and partners 
successfully lobby to ensure 
that donor governments pledge 
$4.3 billion to support the 
Global Alliance for Vaccines 
and Immunisation (GAVI). 

July: With the help of 
African-specific and 

global campaigning work 
from ONE and others, the  
UN Consolidated Appeal  

for the Horn of Africa 
becomes the best-

funded appeal in UN 
history for a humanitarian 

emergency. 

October: ONE plays 
a key role in ensuring 
that a Europe-wide 
extractives transparency 
law is proposed by the 
European Commission.

November: The G20 countries 
agree that investment in long-
term agricultural solutions 
is essential. ONE produces 
an Agriculture Accountability 
report that tracks G8 countries’ 
progress in financial and aid 
effectiveness commitments made 
at the 2009 L’Aquila Summit.

December: ONE and 
(RED) host a livestreamed 
Beginning of the End 
of AIDS event featuring 
President Obama at 
George Washington 
University and launch  
the digital AIDS Quilt. 

2006

2007

2007

2008

2008

2008

2008

2009

2008

ONE campaigns for the 
International Monetary 

Fund to sell some  
of its undervalued gold 

reserves in order to 
provide more assistance 

to poor countries,  
resulting in nearly  
$2 billion in new  

development assistance.

2009

2010

2010

2010

2010

2011

2011

2011

2011

2011
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ONE is a grassroots advocacy and campaigning organization dedicated  
to the fight against extreme poverty and preventable disease, particularly  
in Africa.

Backed by 3 million people around the world and co-founded by  
Bono, ONE achieves change through advocacy. We raise public awareness 
about the crisis of extreme poverty and its solutions, and together with our 
members we press political leaders around the world to support effective 
programs that are delivering real results measured in lives saved and 
communities stabilized.

ONE works in close partnership with African leaders, entrepreneurs and 
activists to support sustainable development and economic growth by 
Africans, for Africans. We support African efforts to demand greater 
democracy, accountability, and transparency, because we believe good 
governance and an active civil society are essential to development.

ONE has played an important role, along with our partners, in successfully 
persuading governments to support effective programs and policies that are  
saving millions of lives and making a measurable difference in the fight 
against extreme poverty.

Strictly non-partisan, ONE has offices in Washington, D.C., London,  
Abuja, Berlin, Brussels, Paris and Johannesburg. ONE is not a grant-making 
organization and we do not solicit funding from the general public. As we 
have always said, at ONE, “We’re not asking for your money, we’re asking  
for your voice.”

ONE is a combined effort of two organizations, The ONE Campaign and ONE Action. 
ONE Action is a nonprofit advocacy organization under Section 501(c)(4) of the 
Internal Revenue Code. ONE Action seeks to raise public awareness about the issues 
of global poverty, hunger, and disease and to ask world leaders to do more to fight 
these problems in developing countries. The ONE Campaign is a related Section 501 
(c)(3) charitable and educational organization.

About ONE
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Since joining ONE’s Africa Policy Advisory Board in early 2011, I have gotten to 
know an organization that is at the forefront of encouraging an active citizenry 
across the markets in which it works. This past year was marked with several 
moments where ONE’s members came together to demonstrate to leaders that 
ending extreme poverty and creating opportunities for Africa’s societies is non-
negotiable. It’s truly exhilarating to witness.

In Africa particularly, ONE’s cautious approach of engaging local civil society 
organizations in its campaigns and advocacy efforts elevates the voices of 
those that so many African governments tend to overlook. On the flip side, 
we’ve found that putting information directly into the hands of citizens in my 
home country of Mozambique can increase their civic participation and even 
their voting habits. The free newspaper I founded, Jornal@Verdade, circulates 
to over 400,000 people in every edition and is now considered a go-to source 
of information for the real issues that affect every man’s life. 

Governments can’t ignore an informed public, so it is essential that ONE’s  
and all our efforts continue to focus on making information more accessible.  
@Verdade has a dynamic online presence and uses social media to do this, 
even allowing readers to text tips, news and potential stories for the editorial 
team to consider covering. Outside of the political arena, we see that the spread 
of technology is also benefiting Africa’s consumers. The ONE Symposium in 
February 2011 demonstrated financial services being offered through M-pesa 
and another service that authenticates medicines via SMS, which helps 
eliminate the threat of counterfeit and fake medicines. These technologies and 
more are changing the behavior of Africa’s consumers every day!

Technology, with the transparency and accountability that it brings, is changing 
the continent. We like to say we’re “leapfrogging” the more developed 
economies by adopting the future’s technologies now. Although our societies 
are changing, it’s also important to start telling that story of change around the 
world. ONE is doing its best to change the narrative of Africa told elsewhere, 
but we Africans must do our part as well.

While it’s great to look back at the year past, I’d rather look forward to what 
must still be done. Africa’s development will continue apace, and we at ONE 
and elsewhere will work to ensure that the coming growth benefits all.

About ONE Foreword from Erik Charas
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ONE president and CEO

On joining ONE in August 2011, I found an organization full of creativity, drive 
and purpose, and there is no mystery about why that is: all who work at ONE, 
who support it as members, on our board, or as friends and stakeholders, 
owe a debt to David Lane, our President until January 2011, and to Josh 
Bolten, who took the helm when David moved to the White House. My sincere 
thanks to both of them.
 
ONE’s policy-based advocacy on behalf of those who deserve to live in 
dignity, free of the scourges of extreme poverty and preventable disease, 
has never been more urgent. Though many African nations have seen 
substantial economic growth in the last decade, and progress towards some 
of the Millennium Development Goals has been encouraging, smart, effective 
aid remains a vital part of the program by which hunger, extreme poverty, 
and needless suffering can be averted. Yet in the rich world – from where 
traditional flows of aid have come – national budgets are under stress.
 
In 2011, ONE consistently rose to the challenge of these tough times. 
Throughout the spring, for example, we asked members to fight to save 4 
million children in five years through our vaccines campaign. Our advocacy 
paid off in the most tangible form.  In June, at Global Alliance for Vaccines 
and Immunization Pledging Conference, donors made new pledges totaling 
$4.3 billion through 2015, far surpassing the estimated $3.7 million gap 
around which ONE campaigned.  

I have little doubt that in 2012 and beyond, our advocacy will continue to 
bear fruit. ONE is continuing to develop new tools, expertise, and appropriate 
ambition. In that connection, I was delighted when in 2011 we and our 
partners at (RED) – with indispensable help from our friends at the Bill 
and Melinda Gates Foundation – started the process of merging the two 
organizations into a single entity, while maintaining (RED)’s distinct identity 
and attributes. We completed the merger in early 2012. (RED) could not have 
found a better leader than Deborah Dugan, its CEO since September 2011, 
who has brought a flair and dynamism to the brand. 
 
Indeed, if there is one thing that has most pleased me about joining ONE, it 
is to work with such a dedicated team, now spread over three continents at 
seven offices. I thank them for all they do – and to all around the world who 
support us in so many ways. 

letter from Michael Elliott
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On behalf of the ONE Board of Directors, I want to express a special thanks 
to our fellow board member Josh Bolten for stepping up and taking on the 
role of Interim CEO for the first half of 2011. It was a particularly productive 
and fertile time at ONE under his command. He not only helped to hire 
our excellent new CEO Michael Elliott, but also ensured that ONE’s major 
campaigns were not relegated during the transition. 

From the successful launch of our African office, to a successful effort to 
multilateralize extractives transparency legislation, to a major win on GAVI 
financing to the tune of $4.3 billion dollars, it is fair to say that not a beat  
was missed. 

What could have been a period of “staying the course” was instead an 
extremely productive and exciting time for ONE. Josh motivated the staff, 
inspired confidence among ONE’s partners, and kept his fellow board 
members in line.

We Salute You, Mr. Bolten. 

letter from Michael Elliott letter from tom Freston
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G8 + G20 Campaigning in France
France hosted the G8 and the G20 on May 27-28 in Deauville (G8) and on 
November 3-4 in Cannes (G20). At the summits the European debt crisis 
threatened to overshadow ONE’s development priorities. And President 
Sarkozy’s very broad — and often changing — agenda resulted in a lack of 
focus which threatened to stall concrete progress on development. 
 
Despite these difficulties, ONE managed to secure significant support from 
G8 and G20 leaders. At the G8, for the first time ever, a joint G8-Africa 
declaration was adopted. In addition, the G8 communiqué backed the GAVI 
(Global Alliance for Vaccines and Immunisation) replenishment and called 
for continued support to The Global Fund (The Global Fund to Fight AIDS, 
Tuberculosis and Malaria). It also called for measures to foster transparency 
in the extractives sector. At the G20, the crucial role of ODA and importance 
of fulfilling promises was mentioned for the first time in a communiqué. Bill 
Gates’ report on financing for development was well received and provided 
momentum for further discussions, particularly at the European level, on 
innovative finance. Also at the G20, a agriculture-specific meeting was held, 
resulting in an ambitious G20 agriculture plan.
 
The G8 and G20 summits along with the film festival presented ONE France 
with a unique opportunity to grow and motivate a new and increasing 
membership base. During the Cannes International Film Festival, ONE 
challenged people on the streets and asked them to press G8 leaders to 
support development in Africa. A dozen high-level contributors did the same 
with Bob Geldof in his guest-edited issue of the French newspaper, Libération. 
ONE attended both summits to promote language on extractives transparency.

Ahead of the G20 summit, when members were fully mobilized globally 
around the “Hungry No More” agriculture campaign, ONE launched a French 
version of the “F Famine” video. As a result, ONE doubled its membership in 
France (gaining over 45,000 new signups), making the country the second-
biggest European market for ONE after the U.K. To rally these members, ONE 
projected the video on Paris city hall on the eve of the G20 summit, where 
we achieved positive language on the need for agriculture investments in 
the long term and support for L’Aquila commitments, despite the summit’s 
focus on the Eurozone budget crisis.

Campaigning Around the World
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In June, after months of campaigning to save the lives of 4 million 
children over the next five years, donor governments gathered in London 
to pledge a remarkable $4.3 billion to support GAVI (Global Alliance for 
Vaccines and Immunisation). The money will be used to make new and 
underused vaccines available in the world’s poorest countries. 

ONE and its partners played a critical role in securing this pledge. 
More than 300,000 ONE members signed a petition urging support 
for vaccines, specifically for diarrhea and pneumonia, two of the 
biggest killers of children in poor countries. In Germany, ONE Youth 
Messengers met with then-President Christian Wulff at Bellevue 
Palace, and in South America, ONE volunteers recruited tens of 
thousands of new supporters at U2 shows. In the US, members flooded 
the White House with more than 3,000 tweets and more than 1,000 
phone calls and engaged Members of Congress in 182 meetings. In 
response, 62 Members of Congress signed a joint letter to Raj Shah, 
Administrator of USAID, and Senators Richard Burr, Kay Hagan, Tom 
Udall, Debbie Stabenow, Ben Cardin and Richard Blumenthal all sent 
individual letters. In Britain, ONE members echoed this vigor and 
signed hundreds of letters urging Parliament to defend funding to 
vaccines and the programs that support them.

To push our message out to as many people as possible, we launched 
our first-ever global video: “Why Bother?” The spot leveraged the 
powerful force of Living Proof, juxtaposing the optimism of children 
against the cynical statements we all hear about aid and Africa, 
followed by the truth that smart investments are actually working. 
The announcement played across French, German, and American TV 
and web channels and had more than 60 media mentions including 
in Politico, Roll Call, The Hill, National Journal, and the Washington 
Post. The video has been viewed by more than 215,000 people. ONE 
members were also instrumental in broadcasting the announcement. 
By taking the “Why Bother” media kits to their local TV stations, they 
helped contribute to more than $3 million of estimated free air time.

 
In the midst of ONE’s collective campaigning, global leaders 
stepped up. In The Observer, President Nicolas Sarkozy publicly 
responded to an open letter from Bono, insisting that “France 
will call upon all countries that have the means, to contribute to 
[the GAVI] replenishment.” In Australia, grassroots pressure and a 
high-profile call to then-Prime Minister Kevin Rudd helped inform 
and secure his commitment to allot an extra AUS$140 million 
towards GAVI.

The final pledge breakdown was quite remarkable. The US met 
its target pledge of $450 million over three years, and the Obama 
Administration credited ONE publicly and directly for helping to 
make the pledge happen. European donor contributions added 
up to 80 percent of all new pledges made by governments at the 
summit. ONE’s partner network was also crucial to securing these 
commitments, especially the Bill & Melinda Gates Foundation, 
whose $1 billion pledge over five years was truly catalytic. 

In the years ahead, ONE will work hard to hold these donors 
accountable. We know well that pledges made do not always 
equal money in the bank. Nevertheless, this replenishment is 
a critical step in ONE’s efforts to improve access to new and 
underutilized vaccines.

Campaigning Around the World

Saving the lives of 4 Million Children with Vaccines
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Fighting Hunger and Famine
To ONE’s surprise this past summer, the famine in the Horn of Africa 
was barely a blip in the news cycle. ONE was determined to combat 
this indifference and build long-term support for solutions that will 
end the cycle of famine for good. The core insight for our work was 
the idea that while drought is an act of nature, famine is man-
made — and therefore preventable.

In October, ONE launched a global agriculture campaign for increased 
resources and improved food security. We also asked donors to meet 
their L’Aquila commitments — both qualitative and quantitative.

To rally the world around our campaign, ONE pushed out five versions 
of the provocative video: “The F Word: Famine is the Real Obscenity” 
(French, African, American, German, British). The spot featured Bono, 
George Clooney, Idris Elba, Jessica Alba, Mike Huckabee, Christy 
Turlington, Clive Owen, Ewan McGregor and Michael Bloomberg, 
among others. Despite a ban imposed by U.K. television authorities, 
the video smashed records across the board, generating more than 
400 media stories, over 1 million online views, 411,000 global 
petition signers and 150,000 new ONE members — meaning nearly 
36 percent of those who took action were new to ONE. 

While the publicity called attention to the immediate crisis in the 
Horn, we know the real story is in long-term agriculture investment. 
ONE created “A Future Free from Famine,” an animated video that  
brings this story to life. The spot launched in French, German, and  
English versions.

In Africa, ONE partnered with Botswana’s former President Festus 
Mogae, who signed a member letter asking African leaders to fulfill 
the 2003 Maputo Declaration on Agriculture and Food Security, which 
insists that 10 percent of national budgets be allocated to agriculture 
and rural development. In Ethiopia, ONE partnered with Salim Amin, 
the son of legendary Kenyan videographer Mo Amin, whose images  
from the 1984 famine in Tigray moved the world to action. By  
filming Salim’s journey through Tigray during a time of drought but 
not famine, ONE revealed the Living Proof of these long-term  
agricultural investments.

In New York City, ONE engaged world leaders at two high-level  
meetings in September: the UN mini-summit and the 2011 Clinton 
Global Initiative conference. At the UN mini-summit, ONE President  
and CEO Michael Elliott delivered ONE’s famine petition urging  
participants to take action. ONE also joined a press briefing with Bob 
Geldof, Kenyan Prime Minister Raila Odinga and UN Under-Secretary-
General Valerie Amos. At the Clinton Global Initiative Annual Meeting, 

ONE presented its multi-year, anti-hunger advocacy commitments 
that press the G20 and African governments to invest in long-term 
agriculture development programs. 

To keep track of commitments, ONE produced an Agriculture  
Accountability Report which measures G8 countries’ progress in 
commitments made at the 2009 L’Aquila G8 Summit. We used  
this tool to recognize leaders and to expose the laggards stalling on  
their promises. 

In November, ONE’s campaigning paid off. Leaders at the G8 
Summit in Cannes agreed that responsible investment in long-term 
agricultural solutions for the poorest countries is essential and the 
international community’s response to the Horn of Africa emergency 
was one of the best-funded responses in the UN’s history. 

Campaigning Around the World
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In July 2010, President Barack Obama signed into law the Dodd-
Frank Act, which included a crucial provision — the Cardin-Lugar  
amendment — requiring extractive industry companies to publish  
the payments they make to governments of the countries in which 
they operate. Since then, ONE has worked hard with the Publish What 
You Pay coalition to push other G20 countries to adopt  
similar legislation. 

Following sustained high-level advocacy in the EU, both European 
Commission President Jose Manuel Barroso and President Nicolas 
Sarkozy publicly endorsed ONE’s transparency campaign. President 
Barroso wrote a supportive column in ONE’s guest edit of Libération 
for the G8 and Sarkozy published an open letter to Bono in Le 
Monde announcing that he was prepared to show leadership on 
the issue. Bono’s meetings with Sarkozy and George Osborne, the 
British Chancellor of the Exchequer, were particularly influential 
early in 2011, as were his meetings with heads of state and finance 
ministers from across the G20. ONE also worked closely with the 
Gates Foundation on its G20 development financing report, which 
included a strong recommendation to pass extractives transparency 
laws globally. 

In October, thanks in part to these campaigning efforts, the European 
Commission published proposals that oblige all European extractive 
industry companies to become more transparent in their operations  
abroad. If enacted, these companies will have to publish the 
payments they make to the governments of every country in which 
they operate. This means that a global standard for legally binding 
transparency in the extractive industries is within our reach for the 
first time. 

ONE ramped up its transparency work in Africa by running an  
influential opinion piece in South Africa’s Mail & Guardian. We also 
partnered with Ugandan civil society activists to call on Europe to 
provide them with the information they need to hold their govern-
ment accountable for oil revenues. 

In December, ONE headed to the fourth high-level forum on aid 
effectiveness in Busan, South Korea, where we pushed for clear, 
measurable, time-bound commitments to make aid more transparent 
and accountable and to deliver improved development results. Busan
brought new and emerging donors into the aid effectiveness tent 

and reaffirmed existing — and unfulfilled — commitments. 
The Executive Director of Publish What You Fund (PWYF), Karin 
Christiansen, presented the “Make Aid Transparent” petition — 
 a petition that ONE was heavily involved in — during a high-level 
panel on transparency and accountability. More than 63,000 people 
from over 180 countries signed the petition. Thanks in part to 
these signers, the US and Canada signed on to the International Aid 
Transparency Initiative (IATI). 
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A fresh chapter is opening in Africa’s history

Bravo! Encore!Ban all weapons sales to authoritarian regimes
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ARMS DEALS

CHANGING CONTINENT

COVENT GARDEN

When it comes to approving the sale of arms to 
unpleasant regimes, as the cases of Bahrain and 
Libya displayed depressingly last week, British 
governments, Labour and coalition, have been 
deeply selective in what they profess to know 
about human rights abuses and their criteria for 
refusal. It is to be welcomed that the government 
has now revoked the licences, but in the case of 
Bahrain there should have been no excuse. In the 
past two years, as each batch of new arms licences 
was waved through, Bahrain’s government and 
its National Security Service committed well-
documented abuses. In 2009, Bahraini police used 
shotguns twice to disperse people demonstrating 

The acclaim for Anna Nicole, based on the tragic 
life of Playboy centrefold Anna Nicole Smith, is a 
thrilling reminder that, even in hard times, there 
need be no recession in ideas or imagination. The 
confident way in which Tony Hall’s Royal Opera 
House launched a bold and innovative contempo-
rary opera has resonated round the world. If that 
wasn’t enough, Covent Garden will see a second 
world premiere and glittering spectacle this 
month, Christopher Wheeldon’s Alice’s Adventures 
in Wonderland, the first full-length ballet for 16 
years. This glorious spring awakening brings some 
sunshine to a drab season of cuts. The ROH has 
taken a chance and it looks set to have paid off.

against the seizure of their land by the military. 
Last year, in the run-up to elections, 250 opposition 
activists were arrested on “terrorism” charges.

It is not only human rights organisations and 
opposition groups that have documented Bahrain’s 
decline into being an authoritarian regime after 
a number of years in the last decade when it 
appeared to forswear the use of torture. In 2009, 
even the US State Department – not always the 
most reliable documenter of abuses – noted 
that Bahrain had reinstituted the use of torture, 
including beatings and electric shocks, a finding 
confirmed both by the country’s own courts and 
Human Rights Watch a year later.

Doctors marched to Downing 
Street yesterday to demand 
an end to private practice in 
the National Health Service 
and parents and children 
gathered at Richmond to 
campaign against education 
cuts. News report

“Make no mistake about 
it, we all believe now that 
unemployment here is going 
to be far worse than we have 
ever seen before. �e key to 
it all is lack of investment.”
David Perris, West Midlands 
TUC secretary

KEY 
QUOTE

TALKING 
POINT

It is 60 years since Africa began to emerge 
from the shadow of colonialism. For much 
of the intervening time, this paper has 
charted the continent’s battles with pov-

erty, famine, pestilence, corruption, drought, 
Aids and war. It was only right that the devel-
oped world focused on some of its poorest 
inhabitants. And it was right that richer coun-
tries came to the aid of those less fortunate. 
But the story of Africa’s despond took root and 
crowded out other news. At times, and over 
the years, it seemed as though there was no 
other news from Africa.

We framed post-colonial Africa with the 
same narrative for decades – this was a con-
tinent that was, to European eyes, gamely but 
mostly failing to come to terms with its new-
found independence. 

We watched, appalled, as unimagina-
ble horrors unfolded in Biafra, Uganda and 
Angola. Later still, genocide in Rwanda and 
Congo seemed to eclipse all that had gone 
before. All the while, a long list of corrupt 
and venal despots turned their rule into 
virtual kleptocracies and stole their children’s 
futures.

The TV coverage of the Ethiopian famine 
and the subsequent Live Aid concerts of the 
1980s drew attention to the corrosive and 
deadly poverty visited on post-colonial Africa. 
The response from the west was impressive – 
massive injections of aid and an explosion in 
the number of non-government organisations 
dedicated to improving the lives of millions 
of Africans. In this story, Africans were the 
victims and we were on hand to help.

This image has been hard to shake. Last 
year, at an event organised by ONE, the musi-
cian and campaigner Bob Geldof, in typically 
forthright fashion, lashed out at western 
media for being locked in a timewarp – a 
vision of Africa rooted in the mid 1980s. He 
pointed out that a whole new Africa was tak-
ing shape, where capitalism, consumerism 
and technology were the engines of a new, 
dynamic continent. It was one that Europe – if 
only to capitalise on a whole new generation 
of African consumers – should wake up to or 
it would miss out. Africa, he insisted, could be 

Europe’s economic saviour if it found the ways 
and means to open new trade routes with the 
continent and do business with its growing 
army of consumers.

Last week, Bono, at another event organised 
by ONE in Johannesburg, sat and listened to 
African activists, entrepreneurs, students and 
business leaders. Here was a new set of 21st-
century African storytellers. These were not 
victims. Their stories were ones of confidence, 
action, self-assertion, impatience, innovation, 
determination – and success. At the end of the 
afternoon, Bono, when asked what had made 
the biggest impression on him, said: “We have 
to start telling these stories, and if we can’t tell 
these stories, then at least let’s get out of the 
way of these stories.”

The African story has changed. Here 
are some new headlines: the African 
economy is predicted to grow at an 
average rate of more than 7% over the 

next two decades – faster than China.

greater than $1bn.
-

can countries will be bigger than Russia’s or 
China’s by 2050.

uncultivated arable land.

Africa is greater than in any other developing 
region.

Six of the 10 most rapidly expanding econo-
mies in the world over the past decade were in 
sub-Saharan Africa: Angola, Nigeria, Ethiopia, 
Rwanda, Mozambique and Chad, countries 
we have stalked for decades in search of war, 
famine and corruption. But their stories are 
changing.

With this acceleration in growth comes an 
improvement in living conditions. In the past 
decade, the poverty rate and child mortality 
have declined, primary school enrolment has 
increased and more Africans have access to 
clean water. Clearly, many of the countries 
still face serious challenges and there is still an 
urgent need for aid in the short term. But the 

narrative is changing and while we have been 
busy telling one African story, they have been 
busier writing another.

the rise in commodity prices. Africa has the 
largest reserve of untapped mineral wealth of 
any continent. But retail, telecoms, banking 
and technological industries are all surging 
forward, too. Where the west once came to the 
aid of Africa, it is now China, and increasingly 
India, which is investing in the continent. 
China has poured in billions of dollars – but at 
a price. Its massive investment in infrastruc-
ture is in return for access to the continent’s 
minerals, to help drive its own manufacturing 
boom. 

China stands accused by some of conduct-
ing a new colonial war, ripping the mineral 
heart out of Africa. But many Africans don’t 
see it that way and are grateful for the huge 
amount of money that will help lead their own 
economic recovery – roads, bridges, schools, 
hospitals. China’s investment is changing 
the face of Africa and there are now 1 million 
Chinese living and working on the continent. 
The west is not best placed to lecture Africa 
on what is in its best interests. Africans are 
well able to judge the pitfalls and benefits for 
themselves and decide accordingly. But, given 
all our collective histories, it makes sense to 
try to ensure that this new race to Africa is not 
simply a 21st-century pirate raid. 

Africa has been beset by corruption, but cor-
ruption doesn’t only reside south of the equa-
tor. How many western oil companies have 
used slush funds to pay off officials in develop-
ing countries? A precious natural resource is 
spirited away with little or no benefit accruing 
to the ordinary citizen. Corruption, wherever 
it is, and however it is visited on Africa, is 
unconscionable.

Which is why transparency and fairness 
in the way these extraction deals are con-
ducted are vital. For this reason, ONE, with 

coalition, has been in the vanguard, highlight-
ing the dangers. It lobbied the White House 
and forced an amendment to the landmark 

Cardin-Lugar amendment received bipartisan 
support. This is an attempt to force real trans-
parency in the extractive industries and in the 
exploitation of minerals. It makes it legally 
binding for all companies registered on the 

of their extraction deals with African coun-
tries. In turn, this empowers civic societies 
with the information they need to hold their 
governments to account. Sudanese entrepre-
neur Mo Ibrahim has said that the Cardin-
Lugar amendment is more important to Africa 
than the debt relief of the last decade.

The issue of transparency will be debated 
this week at the G20. Nicolas Sarkozy has 
already signalled his support and we welcome 
the news we report in today’s paper that the 
UK government will support a similar EU ini-
tiative. The UK government is right to support 
legally binding measures to ensure that com-
panies based in the UK publish their payments 
in all countries they operate in.

Africa has only just begun to recover 
from two centuries of injustice. We 
can now play a role in ensuring that 
it is protected from another egre-

gious raid on its natural resources. If Africans 
can benefit from the mineral wealth lying 
beneath their soil, and if civic societies can 
keep their governments’ vision honest, then 
those resources will pay for all their futures.

Europe and the UK have been slow to adjust 
to the rise of an Africa powered by economic 
growth and a burgeoning consumer boom. 
The African lions are finding their voice. A 
new generation of men and women has the 
ambition and imagination to reshape the 
continent in their own image – confident, 
assertive, successful, bold and proud. Just ask 
Hosni Mubarak. This is their story, not ours. 
As Ory Okolloh, Google’s policy manager in 
Africa, said in Johannesburg last week, there 
is a new train leaving the station in Africa – 
and we had better climb on board or it will 
leave without us. 

The story of Africa is changing. And we will 
be spreading the news.

The unprecedented nature of the economic 
situation facing us has been emphasised 
with the publication of figures showing that 
average earnings have risen nearly 30% over 
the past year and that unemployment is now 
rising rapidly. Unless the government is able 
to make major changes of policy, such as 

the reimposition of acceptable and effective 
statutory income controls, a deep dilemma 
faces both the government and the country.

If measures are taken to stem the rise in 
unemployment – for example, by cutting 
taxes or giving financial incentives to busi-
ness investment – then inflation will acceler-
ate even more. On the other hand, orthodox 
measures designed to reduce inflation, 
whether by restricting the money supply 
or by tax increases and cuts in government 

spending, would be likely to push up the 
unemployment rate even faster.

The appropriate mix of policies must 
partly depend upon judgment about the 
future rate of inflation and unemployment 
levels. Unhappily, the signs are that both will 
get worse. Undoubtedly, unemployment will 
rise a good deal further this year, and the 
government will be compelled to tolerate 
and even encourage such a rise, unless wage 
settlements are soon very much reduced. 
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A deep financial dilemma faces the country

EDITORIAL COMMENT

This leads to the question of what precisely are 
the criteria – the “strictest in the world”, accord-
ing to foreign secretary William Hague – that 
allowed the sale of weapons to a torturing regime 
with a recent history of using shotguns for crowd 
control and which claimed five lives on Thursday 
morning at the Pearl Roundabout.

This weekend, as British arms manufactur-
ers show their wares at the Idex arms fair in Abu 
Dhabi, seems a good moment to reflect on pre-
cisely to whom we sell. A properly enforced blan-
ket ban on those who use torture, lock up political 
opponents and use guns on protesters would be a 
place to start, regardless of the economic cost.

* * 20.02.11

A fresh chapter is opening in Africa’s history
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When it comes to approving the sale of arms to 
unpleasant regimes, as the cases of Bahrain and 
Libya displayed depressingly last week, British 
governments, Labour and coalition, have been 
deeply selective in what they profess to know 
about human rights abuses and their criteria for 
refusal. It is to be welcomed that the government 
has now revoked the licences, but in the case of 
Bahrain there should have been no excuse. In the 
past two years, as each batch of new arms licences 
was waved through, Bahrain’s government and 
its National Security Service committed well-
documented abuses. In 2009, Bahraini police used 
shotguns twice to disperse people demonstrating 

The acclaim for Anna Nicole, based on the tragic 
life of Playboy centrefold Anna Nicole Smith, is a 
thrilling reminder that, even in hard times, there 
need be no recession in ideas or imagination. The 
confident way in which Tony Hall’s Royal Opera 
House launched a bold and innovative contempo-
rary opera has resonated round the world. If that 
wasn’t enough, Covent Garden will see a second 
world premiere and glittering spectacle this 
month, Christopher Wheeldon’s Alice’s Adventures 
in Wonderland, the first full-length ballet for 16 
years. This glorious spring awakening brings some 
sunshine to a drab season of cuts. The ROH has 
taken a chance and it looks set to have paid off.

against the seizure of their land by the military. 
Last year, in the run-up to elections, 250 opposition 
activists were arrested on “terrorism” charges.

It is not only human rights organisations and 
opposition groups that have documented Bahrain’s 
decline into being an authoritarian regime after 
a number of years in the last decade when it 
appeared to forswear the use of torture. In 2009, 
even the US State Department – not always the 
most reliable documenter of abuses – noted 
that Bahrain had reinstituted the use of torture, 
including beatings and electric shocks, a finding 
confirmed both by the country’s own courts and 
Human Rights Watch a year later.

Doctors marched to Downing 
Street yesterday to demand 
an end to private practice in 
the National Health Service 
and parents and children 
gathered at Richmond to 
campaign against education 
cuts. News report

“Make no mistake about 
it, we all believe now that 
unemployment here is going 
to be far worse than we have 
ever seen before. �e key to 
it all is lack of investment.”
David Perris, West Midlands 
TUC secretary

KEY 
QUOTE

TALKING 
POINT

It is 60 years since Africa began to emerge 
from the shadow of colonialism. For much 
of the intervening time, this paper has 
charted the continent’s battles with pov-

erty, famine, pestilence, corruption, drought, 
Aids and war. It was only right that the devel-
oped world focused on some of its poorest 
inhabitants. And it was right that richer coun-
tries came to the aid of those less fortunate. 
But the story of Africa’s despond took root and 
crowded out other news. At times, and over 
the years, it seemed as though there was no 
other news from Africa.

We framed post-colonial Africa with the 
same narrative for decades – this was a con-
tinent that was, to European eyes, gamely but 
mostly failing to come to terms with its new-
found independence. 

We watched, appalled, as unimagina-
ble horrors unfolded in Biafra, Uganda and 
Angola. Later still, genocide in Rwanda and 
Congo seemed to eclipse all that had gone 
before. All the while, a long list of corrupt 
and venal despots turned their rule into 
virtual kleptocracies and stole their children’s 
futures.

The TV coverage of the Ethiopian famine 
and the subsequent Live Aid concerts of the 
1980s drew attention to the corrosive and 
deadly poverty visited on post-colonial Africa. 
The response from the west was impressive – 
massive injections of aid and an explosion in 
the number of non-government organisations 
dedicated to improving the lives of millions 
of Africans. In this story, Africans were the 
victims and we were on hand to help.

This image has been hard to shake. Last 
year, at an event organised by ONE, the musi-
cian and campaigner Bob Geldof, in typically 
forthright fashion, lashed out at western 
media for being locked in a timewarp – a 
vision of Africa rooted in the mid 1980s. He 
pointed out that a whole new Africa was tak-
ing shape, where capitalism, consumerism 
and technology were the engines of a new, 
dynamic continent. It was one that Europe – if 
only to capitalise on a whole new generation 
of African consumers – should wake up to or 
it would miss out. Africa, he insisted, could be 

Europe’s economic saviour if it found the ways 
and means to open new trade routes with the 
continent and do business with its growing 
army of consumers.

Last week, Bono, at another event organised 
by ONE in Johannesburg, sat and listened to 
African activists, entrepreneurs, students and 
business leaders. Here was a new set of 21st-
century African storytellers. These were not 
victims. Their stories were ones of confidence, 
action, self-assertion, impatience, innovation, 
determination – and success. At the end of the 
afternoon, Bono, when asked what had made 
the biggest impression on him, said: “We have 
to start telling these stories, and if we can’t tell 
these stories, then at least let’s get out of the 
way of these stories.”

The African story has changed. Here 
are some new headlines: the African 
economy is predicted to grow at an 
average rate of more than 7% over the 

next two decades – faster than China.

greater than $1bn.
-

can countries will be bigger than Russia’s or 

uncultivated arable land.

Africa is greater than in any other developing 
region.

-
mies in the world over the past decade were in 
sub-Saharan Africa: Angola, Nigeria, Ethiopia, 
Rwanda, Mozambique and Chad, countries 
we have stalked for decades in search of war, 
famine and corruption. But their stories are 
changing.

With this acceleration in growth comes an 
improvement in living conditions. In the past 
decade, the poverty rate and child mortality 
have declined, primary school enrolment has 
increased and more Africans have access to 
clean water. Clearly, many of the countries 
still face serious challenges and there is still an 
urgent need for aid in the short term. But the 

narrative is changing and while we have been 
busy telling one African story, they have been 
busier writing another.

Part of the new wealth has been driven by 
the rise in commodity prices. Africa has the 
largest reserve of untapped mineral wealth of 
any continent. But retail, telecoms, banking 
and technological industries are all surging 
forward, too. Where the west once came to the 
aid of Africa, it is now China, and increasingly 
India, which is investing in the continent. 
China has poured in billions of dollars – but at 
a price. Its massive investment in infrastruc-
ture is in return for access to the continent’s 
minerals, to help drive its own manufacturing 
boom. 

China stands accused by some of conduct-
ing a new colonial war, ripping the mineral 
heart out of Africa. But many Africans don’t 
see it that way and are grateful for the huge 
amount of money that will help lead their own 
economic recovery – roads, bridges, schools, 
hospitals. China’s investment is changing 
the face of Africa and there are now 1 million 
Chinese living and working on the continent. 
The west is not best placed to lecture Africa 
on what is in its best interests. Africans are 
well able to judge the pitfalls and benefits for 
themselves and decide accordingly. But, given 
all our collective histories, it makes sense to 
try to ensure that this new race to Africa is not 
simply a 21st-century pirate raid. 

Africa has been beset by corruption, but cor-
ruption doesn’t only reside south of the equa-
tor. How many western oil companies have 
used slush funds to pay off officials in develop-
ing countries? A precious natural resource is 
spirited away with little or no benefit accruing 
to the ordinary citizen. Corruption, wherever 
it is, and however it is visited on Africa, is 
unconscionable.

Which is why transparency and fairness 
in the way these extraction deals are con-
ducted are vital. For this reason, ONE, with 
the global grassroots Publish What You Pay 
coalition, has been in the vanguard, highlight-
ing the dangers. It lobbied the White House 
and forced an amendment to the landmark 
Dodd-Frank finance reform bill last year. The  

Cardin-Lugar amendment received bipartisan 
support. This is an attempt to force real trans-
parency in the extractive industries and in the 
exploitation of minerals. It makes it legally 
binding for all companies registered on the 
New York Stock Exchange to reveal the details 
of their extraction deals with African coun-
tries. In turn, this empowers civic societies 
with the information they need to hold their 
governments to account. Sudanese entrepre-
neur Mo Ibrahim has said that the Cardin-
Lugar amendment is more important to Africa 
than the debt relief of the last decade.

The issue of transparency will be debated 
this week at the G20. Nicolas Sarkozy has 
already signalled his support and we welcome 
the news we report in today’s paper that the 
UK government will support a similar EU ini-
tiative. The UK government is right to support 
legally binding measures to ensure that com-
panies based in the UK publish their payments 
in all countries they operate in.

Africa has only just begun to recover 
from two centuries of injustice. We 
can now play a role in ensuring that 
it is protected from another egre-

gious raid on its natural resources. If Africans 
can benefit from the mineral wealth lying 
beneath their soil, and if civic societies can 
keep their governments’ vision honest, then 
those resources will pay for all their futures.

Europe and the UK have been slow to adjust 
to the rise of an Africa powered by economic 
growth and a burgeoning consumer boom. 
The African lions are finding their voice. A 
new generation of men and women has the 
ambition and imagination to reshape the 
continent in their own image – confident, 
assertive, successful, bold and proud. Just ask 
Hosni Mubarak. This is their story, not ours. 
As Ory Okolloh, Google’s policy manager in 
Africa, said in Johannesburg last week, there 
is a new train leaving the station in Africa – 
and we had better climb on board or it will 
leave without us. 

The story of Africa is changing. And we will 
be spreading the news.

The unprecedented nature of the economic 
situation facing us has been emphasised 
with the publication of figures showing that 
average earnings have risen nearly 30% over 
the past year and that unemployment is now 
rising rapidly. Unless the government is able 
to make major changes of policy, such as 

the reimposition of acceptable and effective 
statutory income controls, a deep dilemma 
faces both the government and the country.

If measures are taken to stem the rise in 
unemployment – for example, by cutting 
taxes or giving financial incentives to busi-
ness investment – then inflation will acceler-
ate even more. On the other hand, orthodox 
measures designed to reduce inflation, 
whether by restricting the money supply 
or by tax increases and cuts in government 

spending, would be likely to push up the 
unemployment rate even faster.

The appropriate mix of policies must 
partly depend upon judgment about the 
future rate of inflation and unemployment 
levels. Unhappily, the signs are that both will 
get worse. Undoubtedly, unemployment will 
rise a good deal further this year, and the 
government will be compelled to tolerate 
and even encourage such a rise, unless wage 
settlements are soon very much reduced. 
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This leads to the question of what precisely are 
the criteria – the “strictest in the world”, accord-
ing to foreign secretary William Hague – that 
allowed the sale of weapons to a torturing regime 
with a recent history of using shotguns for crowd 
control and which claimed five lives on Thursday 
morning at the Pearl Roundabout.

This weekend, as British arms manufactur-
ers show their wares at the Idex arms fair in Abu 
Dhabi, seems a good moment to reflect on pre-
cisely to whom we sell. A properly enforced blan-
ket ban on those who use torture, lock up political 
opponents and use guns on protesters would be a 
place to start, regardless of the economic cost.

Campaigning Around the World

Fighting Corruption by Increasing transparency
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World AIDS Day 2011 was just the start of  
ONE’s HIV/AIDS campaign, which we hope will  
help secure an AIDS-free generation by 2015.  
To get there, ONE has outlined three key goals:  

 
 1)  Virtually eliminate mother-to-child 

transmission;  

 
 2)  Accelerate access to treatment and get 

15 million people on antiretrovirals; 

 
 3)  Reduce new infections sharply through 

innovative prevention programs. 

We have some exciting campaign initiatives and 
materials to roll out in 2012 and plan on leveraging 
key upcoming moments including the International 
AIDS Conference and World AIDS Day 2012.

Campaigning Around the World

On Dec. 1, 2011, ONE and (RED) launched “The Beginning of the  
End of AIDS,” an ambitious HIV/AIDS campaign at a major World  
AIDS Day event at George Washington University in Washington,  
D.C. President Obama, who spoke at the event in person, used  
this bi-partisan, global platform to make a number of important  
commitments. He pledged that in the next two years, the US will  
provide more than 1.5 million HIV-positive pregnant women with  
antiretroviral drugs, more than 6 million people with antiretroviral  
treatment, and more than 4.7 million men with voluntary medical 
circumcisions in Africa. He also affirmed that the US will stand by  
its historic $4 billion pledge over three years to The Global Fund  
(The Global Fund to Fight AIDS, Tuberculosis and Malaria). Bono, Alicia 
Keys, Representative Barbara Lee, Senator Rubio, Dr. Patricia Nkansah-
Asamoah of the Global Fund clinic in Ghana and others participated 
in a panel discussion at the event, moderated by CNN’s chief medical 
correspondent, Sanjay Gupta. former Presidents George W. Bush, Bill 
Clinton, and Jakaya Kikwete of Tanzania all joined the event via satellite. 

ONE partnered with YouTube to livestream the event, resulting in  
over 5 million views of ONE and RED creative. Bono’s TV interviews 
and print pieces surrounding World AIDS Day reached more than 43 
million people alone, driving mass consumer coverage. Approximately 
60 members of the national media attended our event including AP, 
Bloomberg, The Wall Street Journal, USA Today,The Washington Post, 
AFP, Politico, The Lancet, CBS News, CNN, Christian Broadcast News, 
NBC, Reuters Television, German TV, and Getty Images. Many of ONE’s 
artist, talent and media friends pushed out Facebook and Twitter 
posts, including the Jonas Brothers, Ellen DeGeneres, Coldplay, 
Sugarland, Justin Bieber, Tyra Banks, Sanjay Gupta, Martha Stewart, 
Black Eyed Peas, Annie Lennox, Josh Groban, Miley Cyrus, Hugh 
Jackman, Oprah, and Maroon 5.

Also on World AIDS Day, ONE and (RED) launched the (2015) Quilt, 
a virtual creative representation of the global voices that joined the 
fight for an AIDS-free generation by 2015. The 2015 quilt is a digital 
echo of the original AIDS Memorial Quilt created by the NAMES 
Project Foundation in 1986 to pay tribute to those lost to AIDS. 
Thanks to a partnership with @radical.media and Facebook, ONE and 
(RED) launched a simple tool that allows anyone to create and upload 
their own “patch” using photos and personal messages to show their 
support for the campaign. Before uploading the panel, participants 
are asked to take action by either joining ONE, asking friends to 
join ONE, buying RED products or making their own commitment 
to ensure that an AIDS-free generation is born in 2015. More than 
600,000 people visited the quilt this year, and nearly 50,000 people 
contributed a panel.

the Beginning of the End of AIDS
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Campaigning Around the World

u2 360° tour
On July 31, 2011, after more than two and a half years on the road and over 
100 shows in 30 countries, the U2 360° World Tour concluded in Moncton, 
Canada. Just as we had in years prior, ONE capitalized on U2’s tour in 2011, 
signing up members along the way and hosting VIP guests at each show.  
 
From South Africa to South America to Mexico to the US and Canada, 
we recruited more than 130,000 new members at U2 concerts in 2011 
(bringing the tour total to 315,000) and hosted thousands of guests, 
including influentials and friends from every corner of our network such 
as Senator Bill Frist, Carrie Underwood, Yvonne Chaka Chaka, Michael 
Mittermeier, Christiane Amanpour, Rahm Emanuel, Representative Kay 
Granger, Raj Shah, K’naan and many of our Board Members.
 
Additionally, ONE met with various policymakers over the course of the 
2011 tour including President Jacob Zuma, President Cristina Kirchner, 
President Dilma Rousseff, and President Felipe Calderón; as well as held 
meetings and events with the creative community, opinion leaders, and key 
stakeholders around the world to talk about a wide range of the issues on 
which we work. 
 
For ONE, the unsung stars of the show were the volunteers — 30 in each 
city — who, armed with iPads, worked long hours to recruit members. 
Today, they remain a great source of grassroots support for ONE, and 
because of their tremendous success, we will use the U2 tour as the 
foundation for future membership work around musical festivals in 2012.
 
ONE owes tremendous thanks to Bono and his team, U2, Principle 
Management, and Live Nation for their support and overwhelming 
generosity in allowing us to be part of such an incredible operation.
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Expanding Efforts in Africa

ONE Symposium on 
technology and transparency
On February 15, ONE hosted the first ONE Africa Symposium in 
Johannesburg, South Africa. The Symposium highlighted innovative 
technology that can unleash Africa’s economic potential and promote 
sustainable development. The 300 attendees included a diverse group 
of innovators, policy makers, students, academics and artists. 

The symposium featured a range of dynamic speakers including  
Dr. Ashifi Gogo of Sproxil, Lai Yhaya of Transparent Aid, and Ory 
Okolloh, Google’s Policy Manager for Africa. Dr. Ashifi Gogo talked 
about how Sproxil uses SMS technology to authenticate medicines in 
countries such as Kenya and Nigeria where people die regularly from 
counterfeit drugs. He introduced a system where buyers can check 
the authenticity of a drug by scanning a code on the medication 
packaging, sending an SMS text, and receiving an immediate 
reply. Lai Yahaya talked about how Transparent Aid publishes aid 
information online so that citizens of any community can exercise 
their “right to know” by finding out which development projects are 
being executed in their communities. Ory Okolloh reminded us that 
the development of innovative technology is just a first step — what 
makes change happen is people using that technology. 

ONE worked with filmmaker Jesse Dylan to document a series 
of interviews with participants. Not surprisingly, the content was 
fabulous and has been edited into three short films now available on 
ONE.org. The Symposium was the first in what is expected to be an 
annual event for ONE Africa.
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Expanding Efforts in Africa

As part of our efforts to establish a presence in Africa and ensure 
its agenda aligns with the views from the continent, ONE focused on 
strengthening our Africa Policy Advisory Board (APAB) in 2011. 

The APAB serves as a sounding board for ONE and is instrumental in 
shaping ONE’s policy and advocacy priorities. In February 2011, the 
APAB held an annual meeting in Johannesburg — the first of many to 
come. The meeting was extremely productive and encouraged ONE to 
build a strong African base by engaging francophone and lusophone 
counties more intently, supporting an aspiring younger generation, 
and reflecting Africa’s diversity and divergent country interests.

ONE will continue to engage the APAB throughout the course  
of the year on specific policy proposals and advocacy efforts to  
ensure ONE’s work stays on target.

ONE Strengthens the Africa policy Advisory Board
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Expanding Efforts in Africa

2011 ONE Africa Award 
The 2011 ONE Award set a new standard in the quality of 
submissions. We received over 160 top-tier applications from 
organizations focused on increasing transparency, civic participation, 
and accountability on the continent. 

More than 100 people gathered in Johannesburg on December 14, 
2011 to honor the GF2D (Groupe de Réflexion et d’Action), a women’s 
group from Togo. As winners of this year’s ONE Africa Award, GF2D 
will receive $100,000 in prize money. 

GF2D helps women exercise their right to participate in the  
decision-making processes of their country by offering pro bono 
legal advice to women and their families. The group already has 600 
trained paralegals. Minister Trevor Manuel, South Africa’s Minister 
for National Planning Commission, delivered the keynote address 

in which he encouraged NGOs and civil society organizations 
(CSOs) to continue their work in holding governments accountable. 
Lerato Mbele, the senior anchor at CNBC Africa, moderated panel 
discussions. Panelists included sector experts in each of the areas 
represented by the five 2011 ONE Award finalists, including HIV/AIDS, 
agriculture, gender, youth, governance, and reproductive health. 

For the first time, ONE commissioned filmmaker Zina Saro-Wiwa to 
produce short films on each of the five 2011 finalists. The films are a 
great testament to the extraordinary work done by ordinary Africans 
to bring about positive change in their communities. We featured the 
videos on the ONE Africa Award website.
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At ONE, we know that there is no better motivating force than 
witnessing progress in the fight against poverty firsthand. To enhance 
our bipartisan support this year, ONE hosted three trips to Africa. 

The first trip to Kenya and Tanzania included four Republican and four 
Democratic political consultants, all of whom have very strong ties 
to key leaders, decision-makers, and candidates within their parties. 
Solidarity was built across party lines as these influencers observed 
the results of U.S.-supported programs like PEPFAR (President’s 
Emergency Plan for AIDS Relief), GAVI (Global Alliance for Vaccines 
and Immunisation), The Global Fund (Global Fund to Fight AIDS, 
Tuberculosis and Malaria) and Feed the Future.  

The second ONE trip took senior Congressional staffers through 
Malawi. There, ONE focused on the development sector and 
sustainable agriculture. The participants included four Republicans 
and two Democrats, most on their first trip to the continent. 

As part of our ONE Moms Initiative, ONE flew 10 mom bloggers to 
Kenya for a week. 37 mom blogger partners joined the trip virtually. 
ONE worked with ABC News for several media placements. ABC even 
named the ONE Moms as “Persons of the Week” for World News and 
Good Morning America. 

Participants on all three trips have proved vital to the success of many 
of our 2011 campaigns. After returning home, they participated in 
ONE’s Power Summit, held radio and TV interviews in support of ONE’s 
initiatives, and weighed in with Presidential candidates on our issues. 

Mobilizing Champions through trips
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uS Budget:  
“Stop the Cuts that Could Kill” 
In the US, in the midst of a tough fiscal environment, ONE 
successfully defended funding for life-saving programs like 
GAVI (Global Alliance for Vaccines and Immunisation), The Global 
Agriculture and Food Security Program (GAFSP), The Global Fund (The 
Global Fund to fight AIDS, Tuberculosis and Malaria), and PEPFAR 
(President’s Emergency Plan for AIDS Relief) in both FY2011 and 
FY2012 budget and appropriations battles. The House proposed cuts 
ranging from 10 to 40 percent for key programs. Ultimately, for both 
fiscal years, the House, Senate and Administration agreed to keep 
development funding flat. ONE campaigned hard from the top down 
and ground up to secure the long-term bipartisan support needed 
for this success. Bono came to DC twice to lobby key members from 
both sides of the aisle as ONE members rallied around our “Stop 
the Cuts that Could Kill” campaign. More than 130,000 signed our 
budget petition, more than 8,000 made phone calls or wrote letters to 
Congress, and many secured extensive media placements. Members 
also secured hundreds of meetings directly with policymakers.

In addition, ONE created innovative partnerships to extend our reach, 
including the ONE Moms Initiative, which includes over 12,500 mothers 
and a council of mom bloggers with a base of 8 million monthly views. 
ONE Moms continue to expand ONE’s base, engage traditional media, 
and serve as an active advisory group for the U.S. communications 
team. ONE also partnered with the American Academy of Pediatrics 
and Rotary International in order to help inspire advocacy within their 
membership. We also mobilized faith communities, engaging 1,800 
churches to raise awareness on the “Lazarus Effect” in AIDS treatment 
during the critical FY2011 budget battle. 

Defending Budgets
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protecting the German Budget
In Germany, 2011 was a tough year for development initiatives. The 
government’s mantra was “deficit reduction” and their financial plan 
foresaw a cut of €446 million for the Development Ministry in 2012.

That not withstanding, ONE’s members, Living Proof Messengers, 
and key partners including the Bill and Melinda Gates Foundation 
worked furiously to influence key decisionmakers within the German 
government to protect lifesaving programs. In cooperation with NGOs 
such as “Deine Stimme gegen Armut,” ONE engaged the wider public 
through interactive online tactics. 

Bob Geldof hammered our message home at the Cinema for Peace 
Gala, which resulted in hundreds of thousands of media impressions. 
At a post-gala reception, ONE filmed prominent guests Rea Garvey, 

Michael Mittermeier, Minh-Khai Phan-Thi, Bob Geldof, and others 
for a series of online clips. These clips featured artists expressing 
their frustration about the lack of progress and calling on the 
government by simply saying “Faster!” We sent this spot to 
decisionmakers and activists alike and used it for social media 
activities. Prominent ONE supporter Katja Riemann presented 
an oversized ticket featuring photos of government officials for 
“reckless under-speeding” to media outlets.

Thanks in part to the campaigning by ONE and its partners, the 
parliament in Germany approved an astonishing increase in 
the Development Ministry´s budget by €164 million to €6.4 
billion and increased the Foreign Ministry´s official development 
assistance budget by over €100 million. 
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living proof Successfully 
launched in Europe
In April 2010, The Bill and Melinda Gates Foundation announced it 
would transition The Living Proof Project to ONE in an effort to reach 
millions of people around the world with the message that targeted 
investments in global health and development are saving lives. In 
2011, ONE expanded the Living Proof campaign to include three new 
markets — France, Belgium and Germany — while strengthening 
efforts in the United States and the United Kingdom. Living Proof 
messaging and storytelling is aimed at increasing awareness of 
the amazing progress that has been made in the fight against 
poverty thanks to smart, effective programs, and this infused ONE’s 
core campaign and advocacy activities. ONE sought to expand the 
campaign to its widest reach by producing more than 75 new creative 
products including creative infographics, inspiring videos, helpful print 
materials for local volunteers, and cutting-edge web content.

Living Proof was the genesis for ONE’s first global video, “Why 
Bother,” which featured children making skeptical statements 
about aid then telling about all the amazing proof we have that it 

works. The video was part of ONE’s global campaign to support 
GAVI (Global Alliance for Vaccines and Immunisation), and it helped 
inspire hundreds of thousands of people to take action advocating 
for much-needed funding that will help save 4 million children in 
the next five years. In addition to high-profile launch events with Bill 
Gates in Paris, Strausbourg, and Berlin, Living Proof found its way 
into national and local headlines across the globe thanks to Living 
Proof Ambassadors who were trained to spread the proof in their 
local communities. 

We’ve found no more powerful lever to sway opinion than to share 
the facts of Living Proof, and accordingly, Living Proof has become 
a critical element of our advocacy and educational arsenal. Through 
strategic partnerships, Living Proof expanded beyond the world of 
ONE and permeated throughout the global NGO community to ensure 
millions of people are armed with proof to defend the incredible 
programs that save lives, put children in school, and improve futures.

Sharing the proof
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Mobilizing Youth
It’s no secret: university and college students are a powerful political 
force. In 2011, ONE focused on leveraging that force. In Germany, 
ONE launched the Living Proof Youth Ambassador Program during 
Bill Gates’ visit to Berlin. Sponsored by the German president, ONE 
recruited 20 highly motivated and skilled young people from all 
over Germany and trained them on the most effective ways to share 
Living Proof messages with their communities, and with political 
decisionmakers. In the U.S., ONE amplified student voices through 
the ONE Campus Challenge (OCC), an intercollegiate competition 
designed to mobilize students in the fight against extreme poverty 
and preventable disease. Through life-saving actions, creative 
challenges and educational events, college students, professors, 
alumni, and friends joined together to urge political leaders to support 
smart and effective programs that save lives. In England, ONE’s first 
U.K. student activism program, SOAR (Students & ONE for Africa 
Rising), launched in October. ONE trained 100 students from more 
than 20 universities to be leaders in the fight against poverty and run 
campaigns on campus. Since then, the group has spread the word 
and built groups ready to take action in 2012.

These dedicated student supporters continue to amaze us. During 
the fourth season of the U.S. ONE Campus Challenge, 203 campus 
chapters across the nation organized 10,600 students to take more 
than 30,000 actions, including signing petitions, writing letters to 
Members of Congress, and meeting with in-district staff to promote 
ONE’s key priorities. The U.S. office also hosted the ONE Power 
Summit which brought 142 of our top student and Congressional 
district leader volunteers to Washington for a weekend of policy and 
advocacy training focused on Living Proof messages. The weekend 
culminated in a Lobby Day where ONE members put their training 
into action in 183 meetings with Members of Congress and staff on 
Capitol Hill. 

Germany’s 20 Youth Ambassadors carried out about 115 actions 
over six months. These actions ranged from meeting with their local 
members of Parliament, writing letters, and blogging, to organizing 
political debates, presentations and screenings at their schools. 
In addition, Ambassadors worked with local and regional media to 
amplify the impact of our message, and helped ONE hand in our  
vaccines petition.  
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* This financial statement of The ONE Campaign and ONE Action is presented on a combined basis consistent with U.S. GAAP. 

Financial Summary
Combined Financial Statements for the ONE Campaign and ONE Action*

For the year ending December 31, 2011 (with comparative totals for 2010)

STATEMENT OF FINANCIAL POSITION       As of December 31, 2011 As of December 31, 2010 

Assets

Total current assets $1,501,997  $1,305,870 

Grants receivable, net of discount 13,210,143 19,470,033 

Investments  5,245,721 12,308,292 

Furniture, equip., lease improvements, net 1,578,401 1,710,248

Website and intangible assets 678,437 577,010

Other assets 627,649 850,550

TOTAL ASSETS $22,842,348 $36,222,003 

LIABILItIes And net Assets

Total current liabilities  $1,880,234  $1,433,043 

Accrued deferred rent  543,530  597,670

Net assets - unrestricted 5,871,545 6,836,396 

Net assets - temporarily restricted 12,547,039 25,354,894 

Net assets - permanently restricted  2,000,000  2,000,000 

TOTAL LIABILITIES AND NET ASSETS $22,842,348 $36,222,003 

STATEMENT OF ACTIvITIES                               Year Ending December 31, 2011              Year Ending December 31, 2010 

revenue

Grants  $13,567,906 $19,268,086

Contributions 1,250,845 699,654 

Other Revenue 153,529 664,125

TOTAL REVENUE  $14,972,280 $20,631,865

expenses

Program services   $23,899,558 $20,752,118 

Management and administrative 4,403,477 3,681,089 

Fundraising 441,951 -

TOTAL ExPENSES  $28,744,986  $24,433,207 

chAnge In net Assets

Unrestricted  $(964,851) $4,663,629 

Temporarily Restricted  (12,807,855) (8,464,971)

Net assets, beginning of year 34,191,290 37,992,632 

NET ASSETS, end of year $20,418,584 $34,191,290
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Financial Summary
Combined Financial Statements for the ONE Campaign and ONE Action*

For the year ending December 31, 2011 (with comparative totals for 2010)
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